How can we help you today?

Analytics | How to track widget conversions using Google Analytics?

Modified on: Wed, 20 Jul, 2022 at 11:07 PM

This article goes through the process of setting up conversion tracking (bookings) using Google Analytics for the Widget Configurator.

(310 ResDiary

B July22,2019 |5 |© 215PM
Party Size

July 2019
Tu

-
IIHH,.;
-
IIHMWV

© il

2

9

16
EN
EN
N

5

£

Su

30

?

.

A
| B |
4

Time

215 PM

Next =»

The conversion tracking for the widget works by redirecting the user to a confirmation page. This page only gets visited by people who complete a
booking and, so, it can be used for conversion tracking.

All of the tracking will be done through your website, which means you have complete control over it.

While this article covers the full process, you also have the option to watch a video which goes through the same steps.



Diary set-up: Tracking bookings with Google Analytics

Before we start...

It's important that your widget is embedded in a standard way. If it uses the IFrame method (more on this in the video above) you won’t get correct
sources for bookings and your booking success step won’t look correct to the users.

1. Make sure your website has Google Analytics tracking embedded on all pages.

Tracking all of your website pages is especially important if you want to see the correct booking sources.

You can check the tags yourself or ask your web developer to confirm that you have Google Analytics tracking across your website.

2. Create a booking confirmation landing page.

You will need to create a page that people will land on once the booking is complete. The page can be called or contain any information you want
(e.g. www.restaurant.com/booking-successful/ (http://www.restaurant.com/booking-successfull)). The only requirement is to have your Google
Analytics tracking code embedded on it.

If your website is managed by a web developer, please ask them to create this landing page and make sure it has Google Analytics code embedded
on it.

3. Add the custom landing page to the widget

Navigate to your diary -> Promote -> Widget Configurator -> Edit your theme -> Theme Settings tab

Make sure to tick “Use customer success page” and specify the landing page you made in the last section.

¥| Use custom success page
Custom success page ur

nttps:/fwww.restaurant.comybooking-successful/


https://www.youtube.com/watch?v=YcJQGrmAK_g
http://www.restaurant.com/booking-successful/

Make sure to click Continue to save your changes.

4. Set up a Goal Conversion on Google Analytics

In order to identify which web traffic channels (e.g. Facebook, Twitter, organic search, etc) our booking are coming from, we need to set up a goal.

Navigate to your Google Analytics account (analytics.google.com) -> select the account and view your tracking is set up on -> go to Admin panel ->
select Goals menu item

Select Custom -> click Continue -> give it a name e.g. “Bookings” -> select Destination as the type

On the “Goal details” part -> set “Destination” to “Regular expression” and specify your success page’s path url you made before. Path URL means
that you don’t need to specify the hostname e.g. “www.restaurant.com/booking-successfull (http://www.restaurant.com/booking-sccessfull)” would
be just “booking-successful”.
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If your booking success page has been visited in the past few days, you can click “Verify this Goal” to see if everything is set up correctly. Google
Analytics has a delay between when the data is collected and available for use, so this won't work with very recent data.

5. Check the results

Goals in Google Analytics only show data from the point the goal was set up. Please give it a day or two for some data to be collected before
checking.

Go to your Google Analytics property -> Acquisition -> All Traffic -> Channels
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Make sure to select your bookings goal (the name will depend what you used in the previous step).

Conversions Goal 1: Bookings -

If everything was done correctly, you should get a breakdown of traffic sources similar to this:

Acquisition

Default Channel Grouping

1. Organic Search 104 (57.46%)

2. Direct 51 (28.18%)
3. Referral 21 (11.60%)

4. social 5 (276%)
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What if | want to track conversions on Facebook Pixel, Google Ads, Twitter Ads, etc?

Since all of the tracking is done through your website, you can set up any other tracking in the same way you setup your Google Analytics. Just add
the tracking code to your custom success page or across the website, depending on the type of tracking you have.

We have separate step by step guides for Facebook and Google Ads:

+ How to track widget conversions using Facebook pixel? (https://resdiary.freshdesk.com/support/solutions/articles/4000144599-analytics-

how-to-track-widget-conversions-using-facebook-pixel-)
+ How to track widget conversions using Google Ads? (https://resdiary.freshdesk.com/support/solutions/articles/4000144600-analytics-how-to-
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Could I track conversions without a custom success page?

Yes, we have a guide on how to set it up:

« How to track widget conversions without custom success page? (https://resdiary.freshdesk.com/support/solutions/articles/4000144605-

analytics-how-to-track-widget-conversions-without-custom-success-page-)

What if | already have Google Analytics or GTM code specified in the diary?

To check if you already have any tracking codes added to the widget go to: Your diary -> Settings -> Reservations -> Widget and Portal Tracking. If
any of the fields have an ID specified, it means you are tracking it.

If you have your Google Analytics ID specified there, it means that the page on which the widget is embedded will execute Google Analytics tag twice.
This could affect the accuracy of your reporting. It's best you have just one tag being fired so removing it from the diary might be the best option for
you.

If you have Google Tag Manager ID specified in the diary and you are running the same container (GTM ID) on your website, some of the tags might

double fire. It is best to have just one uniqgue GTM container running on your page, but it should be fire as long as you have separate tracking tags on
each.

What if | want to fire custom tags on the widget whilst also using my website’s tags? (advanced)

The widget often loads later than the page so you might not be able to run custom tracking tags that could track behaviour on the widget.

In order to accommodate the custom tagging on the widget, you can use a separate Google Tag Manager container and specify it on the diary
settings. It means your website will have a container with tags applicable to it and the widget will have its own custom tags applicable just to it. This
setup can prevent double counting.
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